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Executive Overview 
For more than three decades, Pride Magazine has served as one of Charlotte, North 
Carolina’s most trusted cultural institutions. Founded in the early 1990s and continuously 
published through economic recessions, industry disruption, and social change, Pride 
Magazine has become far more than a publication. It is a living record of African-American 
achievement, a trusted communications platform, and a proven bridge between 
communities, businesses, and institutions. 

This paper is designed to educate the public about Pride Magazine’s mission and legacy 
while clearly demonstrating why advertising and partnership with Pride Magazine 
represents a strategic investment for businesses, corporations, and civic institutions. At 
the same time, it affirms Pride Magazine’s commitment to readers, community 
engagement, and multigenerational relevance. 

 

I. The Origins and Evolution of Pride Magazine 
Pride Magazine was created in the early 1990s in response to a clear gap in Charlotte’s 
media landscape: the lack of sustained, positive, and accurate representation of African-
American professionals, entrepreneurs, and community leaders. While the city’s Black 
population and economic influence were growing, mainstream media coverage often 
failed to reflect these realities. 

Initially developed within The Charlotte Observer, Pride Magazine transitioned into an 
independent, Black-owned publication under the leadership of Dee Dixon. Her acquisition 
and stewardship marked a turning point that transformed Pride into a community-centered 
media institution with a clear mission: to uplift, inform, and document African-American 
excellence while fostering multicultural understanding. 

Over time, Pride Magazine introduced signature editorial platforms such as Living with 
Pride and the Charlotte Multicultural Resource Guide, expanding its reach beyond 
traditional lifestyle journalism into education, health, business, and civic engagement. 



Today, Pride Magazine publishes six themed issues annually and reaches tens of 
thousands of readers per issue, both in print and digital formats. Its continuity has made it 
Charlotte’s longest-running locally published magazine still in active operation. 

 

II. Cultural Authority and Community Trust 
Trust is the most valuable currency in modern media. Pride Magazine has earned that trust 
through consistency, authenticity, and local accountability. 

Readers view Pride Magazine not as an external media voice, but as a community partner. 
It reflects their lived experiences, celebrates their successes, and addresses their 
challenges with respect and nuance. This relationship has been built over decades—not 
through algorithms or trends, but through presence, persistence, and purpose. 

Because of this trust: 

• Editorial content carries credibility 
• Advertising messages feel authentic rather than intrusive 
• Corporate partners are viewed as invested stakeholders 
• Readers maintain long-term loyalty across generations 

For advertisers, this trust dramatically increases the impact of brand messaging. Ads in 
Pride Magazine are not simply seen—they are believed. 

 

III. Readership, Reach, and Economic Influence 
Pride Magazine’s readership represents one of the most economically influential and 
civically engaged segments of the Charlotte region. Readers include professionals, 
executives, entrepreneurs, educators, healthcare workers, faith leaders, and 
multigenerational households. 

This audience controls significant purchasing power and serves as decision-makers within 
families, businesses, churches, schools, and nonprofit organizations. Pride Magazine’s 
geographic distribution spans urban, suburban, and historic neighborhoods, allowing 
advertisers to reach audiences across Charlotte’s diverse economic corridors. 

Unlike broad-based media buys, Pride Magazine offers targeted access to a culturally 
aligned readership with demonstrated engagement. Businesses benefit from: 

• Strong local brand alignment 
• Repeat exposure across multiple issues 
• Print and digital amplification 
• Event-based visibility 



• Long shelf-life of print editions 

For small businesses, Pride Magazine provides credibility and visibility. For corporations, it 
offers cultural legitimacy and community trust. For institutions, it provides access and 
influence. 

 

IV. Editorial Excellence and Themed Programming 
Pride Magazine’s editorial model is built around intentional, themed storytelling that aligns 
with community interests and advertiser objectives. Annual issues focus on men, women, 
business, health and education, multicultural resources, and lifestyle. 

This structure allows advertisers to strategically align their messaging with relevant 
content environments—whether promoting financial services in the business issue, 
healthcare initiatives in the health edition, or luxury brands in Living with Pride. 

Editorial integrity remains central. Pride Magazine balances sponsored visibility with 
meaningful storytelling, ensuring readers continue to view the publication as informative 
rather than transactional. 

 

V. Signature Events: The Pride Awards 
Beyond print and digital publishing, Pride Magazine’s influence extends into live, in-person 
engagement through its signature events—most notably the Pride Awards. 

The Pride Awards is an annual, formal recognition event honoring African-American 
leaders across business, education, healthcare, arts, and public service. Over the years, 
its themes have addressed innovation, equity, community building, and economic 
empowerment. 

For sponsors and partners, the Pride Awards offers: 

• High-profile brand visibility 
• Direct engagement with community leaders 
• Association with excellence and achievement 
• Media documentation and archival value 
• Networking with decision-makers and influencers 

Unlike conventional sponsorships, Pride Awards partnerships carry symbolic weight. 
Sponsors are seen not just as advertisers, but as champions of progress and community 
investment. 

 



VI. Corporate Responsibility and Educational Impact 
Pride Magazine’s mission extends beyond media through education and empowerment 
initiatives. Programs such as the Pride Educational Empowerment Program (PEEP) have 
provided scholarships, financial literacy education, and mentorship to students in 
underserved communities. 

These efforts align naturally with corporate social responsibility, diversity, equity, and 
inclusion objectives. By partnering with Pride Magazine, organizations can support tangible 
outcomes while communicating their values authentically. 

Rather than performative branding, Pride Magazine partnerships reflect real, measurable 
community engagement. 

 

VII. Advertising as Investment, Not Expense 
Advertising with Pride Magazine is best understood not as a one-time transaction, but as a 
relationship-based investment. 

Partners benefit from: 

• Consistent brand presence 
• Cultural credibility 
• Audience trust 
• Multi-platform exposure 
• Long-term community goodwill 

Frequency-based advertising amplifies results, allowing businesses to build familiarity and 
loyalty over time. Many long-standing advertisers view Pride Magazine as an extension of 
their community engagement strategy rather than a standalone media buy. 

 

VIII. A Call to Readers, Businesses, and Institutions 
For readers, Pride Magazine remains a trusted source of inspiration, information, and 
affirmation. Engagement—through readership, sharing, and event participation—ensures 
its continued relevance for future generations. 

For businesses and corporations, Pride Magazine offers an opportunity to align with a 
proven institution that blends legacy, reach, and authenticity. Advertising is not merely 
about exposure; it is about participation in a shared civic narrative. 

For institutions and partners, Pride Magazine stands ready as a communications ally, 
cultural archive, and community connector. 



 

Conclusion 
Pride Magazine is not simply Charlotte’s longest-running African-American publication—it 
is a cultural institution that reflects the city’s past, engages its present, and helps shape its 
future. 

Supporting Pride Magazine through advertising, sponsorship, and readership is an 
investment in community, credibility, and continuity. As Charlotte continues to grow and 
evolve, Pride Magazine remains a steady, trusted voice—inviting all who value progress, 
excellence, and inclusion to be part of its ongoing story. 

 

Pride Magazine has been a trusted voice in Charlotte’s community for over three 
decades—and its next chapter is being written now. 




